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ABSTRACT 

A study was conducted of tht perceivid training needs 
and the importance of these needs for job effectiviness of urban 
ixtinsion agents working with disadvantigid audiences, The 
quistionnairt was based largely on nine giniril areii of competency. 
Most of the respondents were younger than 35 and had less than 5 
years' experience, Among the training nieds they perceived were 
tichnical knowledgei effictivi use of radio, photographs, telephont, 
personal letters, tilivision and newsletters; undirstanding why 
people join organizations and the purposes of various agencies 
serving the disadvantagid; undirstanding the relationship of 
daydreaming to creative thinking; understanding the impligations of 
the rapidly changing population trends; how to develop i long-range 
extension program plan; how to develop an approach sensitive to the 
disadvantaged; progranis on career exploration and developnient ; how. to 
interpret results of rtRearch in the physical sciences' and 
undirstanding of how the extension service is organiied, (KM) 
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INTEODUCTION 

4*H agents have been challingad to shift programi and methcds to 
in'*^,t chinglng riiedg of society, A large percentage of the American people 
are living in urban areas and many of these concintrated populations ex- 
hibit the pariinount probltmi of poverty, In the Unltsd Statig today 
there Ig the science , ttehnology, and economic capacity to abollBh human 
poverty* The Cooperative Extinilon Service is an Important part of this 
eapacity and must asilst aoeiity in eliminating this culture of deprivation. 

It would be absurd to asswne that Cooperative Extension ii going 
toreach the urban dlsidvantaged with the 4-H staff of yisterday or today. 
Advance training, continuous in-iervice training, and the recognition of 
training needs are Indlspensiblt Ingrtdiiftts for fv^^esilul pregress. 

This report will focus upon the factors relating to 4-H agents' 
training status and the perceived infortance of uid tfaining neided of 
selected areas of co^etency. 
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MITI»DOtX>GY 

The Qvarall design for this study conslstad of th^ devalopmant and 
utilisation of mall questionnaires for describing the perctlvad tralnln 
na#ds and the Importanee of these needs for job effecti^anass of urban 
Extension agants working with dljadvantaged audiences In the 12 North- 
eastern States. 

Trie design of the questionnaire was baaed largely upon the nine 
areas of Qompatenay identified by the National In-Service Training Task 
Force of the Extension Committee on Organization and Policy of the Land- 
Qrant College Association, These areas of competency InQlude: 

1* Extension Organisation and Administration 

2, Con&iunlcatlons 

3^ Social SyitiMis 

4* Effective Thinking 

5* Hifinan Development 

6^ Edueatlonml Froeesa 

7« progrwi Planning Bnd Development 

8. Teehnleal ^owledge 

9# Reiearch and Evaluation 

Specific items were developed for each of the nine general areas« 
The items were arranged in random order with a scale from 5 to 1 placed 
on each ItTO as to "ImportMice" and »*training needed". 

State directors of B3§tension in each of the 12 States^ Identified 
agents working with urban disadvantaged audiences and the survey was con 
O eted in the fall of 1970, 
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Although this itudy Inc'iudtd agtnti with til dlviiionil responiibllitias 
(163) only the ntidi of 4-H mmt§ (60) will bt prsientid in this report. 

TABLE 1 

mwrn Of 4-H AGENTS WOIUCINCi WITH DISADVMITAGED 



Tenuri Youth 4-H Diviiion 

Yiirs _ Nimber Percent 

Lisi that 1 16 27.1 

I to 5 19 32.2 
5 to 10 10 16,9 

II to 15 7 11^9 
16 to 20 2 3.4 
21 or more 5 8,5 



TOTAL 59 100,0 



Table 1 indicitid that 59,3% of the 4-H agents ^^orking with urban 
diiadvintaiad auditncis hive liSi than five years' Tenure In the Cooperative 
EKtinsion Service, 
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AGE OP 4-H AGENTS WORKDW WITH 
URBAN DISADVAOTAGED AtlDlENCES 



Age 




Number 


percent 


20 - 


24 


12 


20.3 


25 - 


29 


14 


23.7 


30 - 


34 


7 


11.9 


35 - 


39 


2 


3.4 


40 - 


44 


7 


11,9 


45 - 


49 


8 


13,6 


50 - 


54 


5 


8.5 


55 - 


59 


3 


5*1 


60 " 


64 


1 


1.7 


65 + 









Table 2 shows that 55,9% of 4-H agents working with urban disadvantaged 
audiences ar« less than 35 years of aga with 44% legs than 30 years oil age. 



TABIM 3 

SEX OF 4-H ^ENTS WOWCING WITH URBAN 
DIS^V.^AiGED AUDimilCES 



Sex 




Number 


Pereent 


Male 




26 


44.1 


Female 




33 


55.9 



Table 3 shows Chat these aire ellghtly more female 4-K agents with urban 




;ed audiences* 
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TABLE 4 

EXPERIENCE OF URBAN 4-H AGENTS IN WORKING WITH 
DlSADVANTAeED AUDIENCES IN Tlffi EX'::ENSION SERVICE 



Years of 
Experience 



Number 



Legs than 1 
1 to less than 5 
5 Co less than 10 
10 or more 



18 
29 
7 
4 



percent 



31.0 
50.0 
12.1 
6.9 



TOTAL 



58 



100. Q 



Table 4 Indicates that 81% of 4-H agents working with urban disadvantaged 
audiences have less than five years' experience , with this clientele within 
the Cboperative Extension Service. 

TABUi 5 

EXPERIENCl OF Wmm 4-H AGENTS IN WORKrao WITH 
DlS^V^raAGED AUDIENCES DT OTIffiR AGENCIES 



Years of 



Nintiber 



percent 



Less than 1 

1 to less than 5 

5 to less than. 10 

10 or inore 

None 



6 
2 
4 
48 



10.0 
3.3 
6.7 

80.0 



TOTAL 



60 



100*0 



Table S shows that 8^ of the urban 4-H agents working with disadvantaged 

O 

^]^(]udlence8 have no e3q»er>lence with this audience in othes agencies. 
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TABLE 6 

DEGREES EARNED BY URBAN 4-H AGENTS WORKING WITH 
DISADVANTAGED AUDIlNCES 



Baohelor^ Degree 


MaetaA Degree 


Number Percent 


Number ^ Percent 


45 75.0 


15 25.0 



TABLE 7 

MAJOR FIEU)S OF EDUCATION OF URBAN 4-H AGENTS 
WORKING WITH DISADVANTAGED AUDIENCES 



Maipf Field of Edueafclon 


Number 


Percent 




32 


53.3 


General Home Eeononilcs 


11 


18,3 


production Subject Mltter 


8 


13.3 


Biologleal Seleneeig 


3 


S.O 


SoQlal Science 


6 


10,0 


TOTAL 


60 




7 Indicates that over % (53.3%) 


of urban 4-H agents wi 


orklng with 



disadvantaged audiences have an educational fnajor field ol education, 
o 
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TABLE 8 

PERCENTAGE OF TOTAL TDffl SPENT BY mm 4-H AGENTS IN 
WORKING WITH DlSifflVANTAGED AUDIENCES 



Peresnt of Time 



Spent 


Nimbtr 


Pereent 


10 - 19 


15 


25,0 . 


^0 - 29 




25,0 


JU jV 






40 - 49 


2 


3.3 


SO - 59 


3 


5,0 


60 - 69 


3 


5.0 


70 ' 79 


m 




80 - 89 


2 


3,3 


90 - 99 


4 


6.7 


100 


12 


20,0 


1 8 illuitratei i 


i wlds ringe of urban 4-K agsnts- total 


ticii ipent 



with disadvantagad audlincis, 50% of the 4-H agants spand less than 
1/3 of thiir tinie with thii eliintelt whils 201^ spand 100% if their tine 

> 

^with urban dlsadvantagid elientelt, 
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TABLE 9 

PBRCENTACK OF TIMl URBAN 4-H AGENTS SPEND IN SPECIFIED 
SIZIS OF CITIES IN WORKING WITH DISADVANTAGED AUDIENCES 



Si^e of Cities 




10-100,000 


250,00c 


1 + 


250, 000 


+ 


Pareent of Time 




Number percent 


Niffliber 


Percant 


Number 


Percent 


Le^s than 25 




2 3.8 


- 


- 


1 


10.0 


25 to lesi than 


50 


3 5.8 


4 


40.0 


3 


30.0 


50 to lees than 


75 


5 9.6 


2 


20.0 


m 




75 to less than 


lao 


m m 


1 


10. d 


I 


10,0 


100 




42 80.8 


3 


30,0 


5 


50.0 


TOTAL 




52 100.0 




100.0 


10 


100,0 



Table 9 indicatas that most of the afforts by urban 4*H agents working with 
disadvantaged audiences are In cities with populations of 10-lOOjOOO. 

Stmmiary of Situational Pata g (Urban 4*H Agents Working with Disadvantaged 
Audiances) 

1, 59 p 3% have less than 5 years^ tenure in the Cooperative Extension 
Service 

2* 55*9% are less than 35 years of age with 44% less than 30 years 
of age 

3. There are slightly more females than males 55.9% 

4. 81% have legs than S yearrf experlenee with dlsadvantageci with 
Cooperative Extension Service 

5. 80% have had no eKperlence with disadvantaged with other aganclag 
6* 25% have Master degrees 

7, 53,^ have education as their major field of education 

8* 50% spend lass than 1/3 of their time with urban disadvantaged 
audiences 

9. Most of tha urban dlisdvantagfei work is In cities with 

rnrr> 10^100,000 population 



. ^ • 

■ 



, Ihe folMng tibial illystriti the plwiived iniportinea and triinini 
neide of thi nini |ineril itm of triiniiii and thi ipeeifie itwe rithin 
sieh irii of Mpitiney. Ihi iteie t^'^e rink triind n Elii bull of lein 
weighted icoiee obtiinad froi the H ipt faspondents in tha etuiy, 
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tabu; 10 

rank correlation of agents pergiivii) importance and 

TRAniING NEEDS OF GIOTRAL AMA OF TMIHING BY UMAN 
4-H AGENTS MORKDIG WITH DiSADVAfjTAfflD AroilHClS 



General Area of Training Iti^ortineg 

Conmunlcations i 

Social systems 3^5 

Effective thinking ^ g 

Prograin Planning and " 3^5 

deveiopinent 



n Developnient 2 

The educational process .7 

Technical knowledge j ^ 

Research j principles g 
and evaluation 

Extenilon or|anlcatlon 9 
and administration 

Comparison betv/een Importance 
and Training Needi 

4-H Agents ,80 
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TABU 11 



RANK CORRBIiATION OF AfilNTS PERCEIVED nffORTANCE AND 
TRAINDJG NEEDS OF GOmiUNlCATION BY OMAN 4-H ASINTS 
WORKING WITH DISADV^AeED AUDKNCBS 



Conmuntcationf Basic Communication 
Individual » Group and Mftis Media 
With Diaad^fl fitafed Audleneea 



Understanding the baitc principles of conmunlcatlon 
with the diaadvantaged. 

How to use visual aids In teaching the disadvantaged. 

How to conduct effective home viaits with the 
disadvantaged. 

Underitandlng the relatlonBhip between group 
processes and coimnunicacion. 

How to make my public speaking more effec- 
tive with the disadvantaged. 

How to develop and use exhlblti effectively 
with the diaadvantaged. 

How to write efftetlve reports to promote 
this non- traditional program. 

How to use circular letters effeetively 
with the disadvantaged. 

How to write effective news articles 
\rtii,ch recognlae appropriate achlevemantfl. 

How to use NewslettesB effectively and 
efficiently. 

How to use radio effectively and efficiently. 

How to use photographs effectlvily 
in extension communication 

knowledge of the techaiques in making office 
calls efficient and effective • 

How to write effeetlve personal letters to 
the dlsidvantaged. 

How to use teitvislon effectively and 
ifflclentiy. 



2 
3 



6 
5 

7 
9 

8 

10 

14 

12 

13 

11 

15 



Training 
weeded 



4 

6 



7 

5 

3 
8 



10 

14 
12 
IS 

13 
11 



Comparison between Importance 
Tifaitilni Nflidi-- phe 
4-H Agents ,90 
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TABLE 12 

CORREUTXON OF AfiENf S FERCEI^D QffOiaANCE AND miHOiG 
NffiDS OF SOCIAL SYSTSS BY DWISIOHAL WISPONSaiLITY 
BY UWAN 4*H AfilNTS WORKING WITH DISADVi^AGID ATOIEHCES 



Social Systems 1 family ^ Comunltys School , 
Spiclal Intarest Groi^Si tte. In 
Disadvantaged Areas 



laportanee 



Training 
Needed 



Under itanding the lower elaas soolo^eoonomlo 
eoneeptg^-emplDymentf housing eandltioni, values i 
deairei^ 

Kiiovltdga of how to Identify leadership in 
disadvantaged areas ■ 

Understanding the fmtily syitem in dli*^ 
advantaged areas (partntal roles ^ 
aspiration, kinship) t 

Understanding the eoneepts of minority groi^ 
siibeultures (Ethnla and Raelal), 

Underatandtng the purpose of the various publle 
ageneies serving the disadvantaged wd their 
relationship to extension. 

Understanding the Inttractlons of individuals 
In groupia 

Understanding the patterns of Interdeptndtnci 
of the various groups In disadvantaged areas. 

Understudlng the eonmunlty organization in 
disadvantaged areas. 

Understanding the effaet and oharacterlitlas 
of the Informal liadir in the aeeeptanct of 
new praetlees In disadvantaged areas. 

understanding the effect of changing social 
values on fmlly life in my county (aeceptance 
of middle class values), 

Undtrstandlng the functions of organizations 
in disadvantaged urban life. 

understanding why people Join groups and 
organliatlons. 

Comparison between Importance and 
Training Nteded"rho 
4-H Agents •87 



2 
6 

3 
9 

8 

4.5 
4.5 
7 

10 

11 
12 



1 
6 

5 

11 

10 

2 
4 
8 



12 
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TABLE 13 



RANK CORRELATION OF AGENTS PERCEIVED IMPORTANCE AMD TRAINING NEEDS 
ON EFFECTIVE THINKING BY DIVISIONS RESPONSIBILITY 
BY URBAN 4-H AGENTS WORKING WITH DISADVMTAGED AroiENCES 



Effective Thrnklng! Probltm Solvini Me^^^ 

Decision Making Based on Crltleal Anilysis, Training 
Creativity in Working with Digadvanta^ed Aud, Itnportanci Needed 

Understanding the effect of prejudice on the thinking 1 1 

process of the disadvantaged, 

Understandini the effect of preisuri |roups in thi Z 2 

thlnktnl process of the dlsadvanta|td. 

Knowledge of the principles of criatlvi thinking 3 3 

for working with dlsidvantiged audiences. 

How to use the problem solving approach in Extinsion 7 7 

work . 

Understanding the relationship of the problem solvini 4 8 

mathod to effective thinking. 

Understanding the relation of language (terms uiid) 5 5 

to the thinking procesi, 

Undirstandlng the role of Extinsion worktrs in g 6 

predicting probabli future results from existing facts. 

Knowledge of technique! for developing effective 9 4 

thinking in Extanslon groups. 

Understanding the ralationshlp of day-dreaming to 10 10 

creitive thinkln|, . 

Understandini thi processes of logical reaioning. g 9 

Compariion between Importanei and 
Training Needed— rho 
4-H Agents .74 
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TABLE 14 , 

CORREUTIOH OF AGENTS PERCEIVED DfflORTANCE AND TRAINING NEEDS OF 
PROGRAM PLANNING AND DEVILOPHIOT BY DIVISIONAL RESPONSIBILITY 
BY TOBAN 4-H AGEOTS WORKING WITH DISADV^AGED AUDIENCES 



progifam planning and Devalopmant 
^th Dlgadvantagid Audlencei 



Bow to da t ermine what pragrmis ara appropriate 
for disadvantaggd audienaea. 

What raiources are available in the gtata^ 
county 9 and loQal areas fro prograai ^th the 
d i § ad van t aged i 

How to analyze the relevant needs of the dls- 
advantagid in my county. 

How to identify and Involve "lay" people in 
program development* 

How to build an Intagrata county progrMii dis- 
advantaged and traditional. 

How to build evaluation proQidures into program 
plans for the disadvantaged. 

How to identify problems in the county situations 
and detennini the priority of problems « 

Where and how to start a progroa for the dis^ 
advantaged. 

Underitandlng the proper role I ihould assinie with 
program planning aomittees in dlsadvantagid areas. 

How to organise effective progrui planning com" 
mittiti 

How to determine priority objectives of the 
county program. 

How to use state and other agency specialists 
in program development. 

Widerstanding the implications of the rapidly 
changing population trends. 

How to develop people's undirstanding of the 
county situation. 

How to devilop a long range Extension program 



Itnportance 



Training 
Nifded 



3 

4 

1 
2 
5 

10 

8 

7 
6 

9 

12 

11 
;i4 

13 

15 



3.5 
8 
2 

3.5 
5 
1 

10 

9 
6 

7 
13 

12 
14.5 

11 

14 J 



Compariion between Importance and 
Training Needed*-rho 
4-H Agents *79 
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TABLE 15 

RAHK COMEUTIOH OF AGENTS PlRCEIVm DffiORTMCE AMD TRAINING 
NEIDS OF HUMAN DETOLOFtffiNT BY D^ISIONM, RESPONSIBILITy 
BY URBM 4-H AGENTS WORKING WITH DIS^VMTAGED AUDIENCES 



Hianan Davalopmint: l.i,, Divslopmtnt Froeiss 
of Disadvantaged people, Group interaction 
Frinclplag 



Itnportanee 



Training 
Naaded 



How to train Indlgenoui disadvantaged leaders^ 

How to maintain affietlve Indigenous leadership In 
disadvantagid arsas*, 

^owladge of the attltudei and values held by 
disadvantaged piopli* 

IMdiritanding thi basic piychological drives of 
disadvantaged people j suoh as the need for 
reeoinitlon and gacurlty* 

Undarstandlng the faetors affecting thn behavior 
of disadvantaged people. 

How to develop an approach to EKtensioLi work that 
considers the feeling and values of the disadvantaged 
people served by the program* 

Understanding the factors affecting periOnallty 
dtVilopinent In urban dliadvantaged people^ 

How to davslop my own leadership abilities In 
working with disadvantaged, 

Iftidirstanding ^y dliadvantaged people have 
certain goals In life. 

Understanding the role and training of paid 
indigenous sub'^professlonals In dliadvantaged areas. 

Knowledge of the principles and techniques In 
effietive counsillng. 

Understanding the reasons for aggressive behavior. 

Understanding the developmental process of boys and 
girli. 

Comparison be ti^en Importance and 
Ti'alnlng NMds--ifho 
4-H Agents .82 



3 

1 



8 

5 
9 
7 

10 

12 

13 
11 



2 
1 

5 

7 



11 



8.5 

10 

8.5 

12 
13 
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TABU 16 



RANK CORRELATION OF AOINTS PERCEI\niD MPORTANCl MO TRAINING 
NEEDS OF TIE EDU^TIONAL PROCESS BY DIVISIONAL MSPONS IB ILITY 
BY URBAN 4'H AGENTS WORKING WITH DISADVMTAGED ATOIENCES 



The Educational Froeass* Princlplas of Ltarnlngi 
Timchlng M^thodi and Phlioiophy of EducatlQn 
for Disadvantaged Audienees 



ImporCanca 



Training 
Ntadad 



Understanding how to motivate disadvantaged people, 

Undtritandlng how dliadvantaged people learn. 

Undefitandlng of whtri the Individual is in his 
readiness to learn. 

Bow to develop and use teaQhing methods with the 
disadvantaged. 

Knowledge d£ the prinelples and procedure in 
teaching disadvantaged adulti. 

Understudlng the relationship of Interest to 
learning. 

^diritandlng the relationship of esq^erience to 
learning with the disadvantaged. 

Understanding the effect of the differences in 
individuals on the teaehlng learning procesi. 

IMderstanding the concepts of grot^ dynamics. 



itrstandlng the relationships betmen the need 
for and usefulness of subject matter inforaatlon 
to learning « 

Understanding the relationship of learning to what 
we perceive through our senses. 

Understanding tha philoiaphies of education. 

Knowledge of the background and history of 
education. 

CempAri son bi twain Importanci and 
Training Need8-'*rho 
4-H Agent s #98 



1 
2 
5 



8 

9 
11 

10 

12 
13 



1 
3 
5 



8 

10 

11 

12 

13 



TABLE 17 

RANK CO^UTION OF AGENtS PERCEITOD DPORTANCE AND TRAINING 
NEEDS OF TECHNICAL KNOl^EDGE BY DIVISIONAL RESPONSIBILm 
BY imBAN 4-H AGENTS WORKING WITH DISADVMTAGED AUDIENCES 



Technical Knowledge! Subjeet Mattir Agrlculturi, 
Hoftii EconoTnics and Related Sciinces in Working 
with DiaadvanUagxd Audiences 



lOiowledge and ikills in working with disadvantaged 
(under itanding valuag^ IntereatSj daslrss^ etc*). 

Progrmii which are of intercit to urban dlstdvan- 
tagad audiences. 



eretanding iffactive methods of using our 
professional time with the disadvantagid* 

Knowledgi and undefitanding of what other agenciti 
do and how we can cooperate effectively and 
ifflclintly. 

Family oriented programs and activities for the 
urban disadvantaged. 

Knowledge of hew to obtain additional resources 
for disadvantaged progrtois, 

Creativa ideas to itlmulate and maintain interest 
in Extension programs. 

Understanding of effective recognition progrOTS 
for the dliadvantagedi 

Knowledge of how to write effective propogali 
for possible funding. 

Programi on career eKploration and divelopment* 
Methods and guides for indlgenoui liaderi training. 

Comparison between Importance and 
Training Needs^^rho 
4*H Agenti .82 



Importance 



1 



10 

11 
3 



Trainlnp, 
Needed 



6 
10 



8 

11 
] 



EKLC 
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TAB^ 18 

RANK CORRIIATION OF AGENTS PERCEIVED DffiOPTMCE AND TRAINING 
NEEDS OF RESEARCH AITO EVALUATION BY DIVISIONM, RESPONSIBILITY 
BY URBAN 4*H AGENTS WORKING WITH DISADVANTAGID AUDIENCES 



Resiarch- prlnelplii of Reieareh and Evaluations 
Methode of Utilizing Reitarch Findings with 
Dliadvantagid Audlencis . 



Imortance 



Training 
Needed 



Knowltdga of the mathodi for meaiurlng risulti 
of programi with the dliadvantagedp 

Understanding ways of designing evaluation 
projects with disadvantaged audianaei. 

How to use the escparimental approaeh (pilot 
prograffli) in Ek tension work « 

How to make the best use of research publioa* 
tions for use with the dliadvantaged. 

Understanding the role of invaitigation in 
iolving probltmi with people, 

Knowledgi of where to securt second research 
information other than from eKpariment 
itacions. 

Making application of research finding in 
aisliting psople in my county and state* 

How to develop simple survey devicii. 

How to interpret the reiults of resiarch in the 
social selencei. 



Underitanding how to Interprit statistical 
results. 

Understanding research terminology. 

How to iiite^ret reeults of reiearch in the 
phyeical sciences* 

Goaparlson betwsen Xtnpot'tance and 
Tealnlng Needs --rho 
4-H Agents .99 



2 
3 
4 
5 

7 



8 
9 

10 

11 
12 



1 
3 
4 
5 



10 
11 

la 
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RANK CORRELATION OF i^lNTS PIRCE^D DffORTANCE ^TO TMINING 
NEEDS OF E3OTENSI0N ORGANIZATION BY DIVISIONAL MSPONSIBILITY 
BY URBM 4-H AGENTS WpmCING WITH DISADVANTAGED AUDIENCES 



Extenfiion Organization and Admlnifitration 
in Relatlonghip to Disadvantage Audlenees 



lOiowledge of the existing policies In the state 
Extenilon Servi^e*^pald aides cooperating with 
oth^r agencies, pTOgvsm prioritleii etc* 

Knowledge of proftisional Improvainent opportunltleg. 

Underatandlng functions and reiponslbllitlei of 
EKtenfllon workers at the county level* 

Understanding the functions and responsibilities 
of the specialist staff. 

Understanding Extension philosophy (A People and 
A Spirt), 

Underfitandlng principles and preeedurea In Office 
tnanagement . 

Knowledge of priorities placed on audiences at the 
Federal and State level. 

Understanding Extension policies and procedures 
on protnotlon, salary adjufittnenti performance 
appraisal* 

Understanding functions and responsibilities of 
Extension workers at the State level* 

Understanding how policies are formulated in the 
State Extension Service, 

Knowledge of the organ and function of the Extension 
Service at the Federal level* 

Understanding the recruitment process in the 
Extension Servlee in my itate. 



Understanding retiraffient and insurance policies 
and procedures. 

Knowledge of qualifications for Extension 
personnel at all levels of Extension ierviee. 

Understanding of how the Extension Service is or«- 
ganisied. 
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